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THE FORD STORY Web site is aTHE FORD STORY Web site is a 
dynamic and “real life” expression of the 
TRANSFORMATION the company has 
undergone in the past four yearsundergone in the past four years.

Ford uses their Web presence as the 
primary channel of communication withprimary channel of communication with 
their customers

The site ENGAGES visitors and invites 
them to SHARE their stories
Employees are given a visible and 
central role in the "Ford Story”



































Brand Resource Guide



Org Structure



Growing our reputationGrowing our reputation
Extending engagement





Checklist foundational measures ofChecklist – foundational measures of 
success




